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AGENDA

Accreditation & Welcome Coffee/ 8.15 - 9.00

9.00-10.30/ PLENARY INSTITUTIONAL SESSION

The Challenges for marketing. Research is the way for driving companies to
the future!

Chaired by:

Armando Brescia/ Director - Distribuzione Moderna

9.00-9.15
Greetings by the President
Matteo Lucchi/ President - Assirm

9.15-9.40

Italian Economic Outlook 2018-2019

Ciro Rapacciuolo/ In charge of the Conjuncture analysis and Economic Forecasts
Area - Confindustria Research Department

9.45-10.00

Retail disruption: scenarios and potential reactions. Physical Retailers:
which levers to face on-line challenge and the key role of better knowing the
shoppers

Alfredo Grasselli/ Director - Bain & Co Italy

10.00-10.15
Humanizing marketing research: a bright future ahead
Cinzia Marchetti/ Market&People Insight Director - Barilla

Coffee Break/ 10.30 - 11.00
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11.15-13.15/ 1° SESSION/ SPEECH by Sponsor
Chaired by:

Maurizio Pessato/ Vice Chairman Vicar - Assirm
Alberto Stracuzzi/ Councilor - Assirm

8 parallel speeches of 25 minutes

e 11.15-11.40/1SLOT

Ales Market Research

“Homo casalingus”: surprises and curiosities about men dealing with
grocery shopping

Gianrocco Pironti/ Quantitative Research Director - Ales Market Research

Luisa Vassanelli/ Qualitative Innovation & Digital Manager - Ales Market
Research

Toluna

Leverage next-generation U&A combining claimed data with digital
behaviour

Tommaso Gandolfo/ Research Director, Digital Products - Toluna
Marco Gastaut/ Managing Director South Europe and Latam - Toluna
Giovanna Martinelli/ Group Account Director Italy - Toluna

e 11.45-12.10/ 11 SLOT

Research Now-SSI (Speech in English and Italian)

Leveraging data for deeper digital measurement

Henk Van Riesen/ Country Manager Spain - Research Now-SSI

Robinson Leoni/ Business development Director Southern Europe - Research
Now-SSI

The Visual Agency

More comprehensibility, greater impact and ease of analysis thanks to Data
Visualization

Paolo Guadagni/ CEO - The Visual Agency
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e 12.15-12.40/ 111 SLOT

IFF International

3 recipes for the Gourmet Market Research

Ennio Armato/ Branch Manager - IFF International

Alessandro Imborgia/ Business Development Manager - IFF International

Norstat Italia

Market research in the Artificial Intelligence Era: The Experience Matters
case

Andrea Boaretto/ Founder & CEO - Personalive

Francesco Renga/ Country Manager - Norstat Italia

e 12.45-13.10/1V SLOT

GfK Italia
Sales Effectiveness: measuring for growth
Sabrina Melinu/ Solution Lead Italia, Sales Effectiveness - GfK Italia

Nielsen

Beyond words. Optimization of advertising campaigns between behavioral
analysis and neuroscience

Lorenzo Facchinotti/ Analytic Consultant Manager, Marketing Effectiveness -
Nielsen

13.15-14.15/ Light Lunch
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14.20 -15.45/ 2° SESSION/ SPEECH by Sponsor
Chaired by:

Guendalina Graffigna/ Director - Assirm Training Centre
Tommaso Pronunzio/ Vice Chairman - Assirm

6 parallel speeches of 25 minutes

e 14.20-14.45/V SLOT

Doxa

Year 2018: why - among different market research tools - is Social Media
Monitoring still rarely used?

Antonio Filoni/ Head of Digital Offering - Doxa

IQVIA Italia

Consumer Experience in Pharmacy - how to assess drivers and consumer
decision journey in pharmacy

Isabella Cecchini/ Head of Primary Market Research - IQVIA Italia

e 14.50-15.15/ VI SLOT

NETQUEST (Speech in English)
When should we ask, when should we measure?
Ezequiel Paura/ Head of Data Science - Netquest

SWG

Customer Experience Pyramid. Mapping customer’s satisfaction throughout
their life cycle

Alessandra Dragotto/ Direttore di Ricerca Senior - SWG
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e 15.20-15.45/ VII SLOT

Research Chapter
Research Chapter and Certification of Professional Skills in Market Research
Rita Cantarini/ MPI Corporate Manager - Fater

Yoodata

YOODATA: the first market research online shop in Italy
Alessandro Amadori/ Founding Partmer - Yoodata

Sandra Bruno/ Founding Partner - Yoodata

Massimo Cesaretti/ Founding Partmer - Yoodata

16.00-16.30/ PLENARY INSTITUTIONAL SESSION

16.00 - 16.20
Information addiction
Jon Puleston / Esomar

16.20-16.30
Closing Words
Guendalina Graffigna/ Director — Assirm Training Centre




